


• Network-related Efficiency Benefits of Pricing 
and Incentive Reforms 

• Whole of System Benefits to customers







AER:   The price signals faced by the retailer should be cost reflective in order to 
meet this objective….In the long run, we consider this should be facilitated by 
assigning all customers to cost reflective network tariffs. We consider the best 
method to transition to this objective is through an opt-out approach in the 
next round of tariff structure statements

AEMC:   The role of the networks is to provide cost-reflective [network] pricing. 
The retailers’ role is to take wholesale costs, network charges and other 
potential energy services such as distributed generation or energy management 
systems, and package these up for consumers. Consumers choose between fixed 
and variable mortgages with different terms in the financial sector…



• Metering limitations in most States:
– Contestable rollouts underway 

– Close monitoring required to confirm effective

• Government intervention to retain Choice
– Victorian Government Order In Council precludes 

network assignment to cost-reflective tariffs unless 
the retail customer ‘opts in’.

• General customer benefits are hostage to 
Retailer ‘in market’ strategy 

– Customer recruitment to Opt In is beyond direct 
control of networks. 

– Retailer pass through of NSP signal is uncertain & 
reflects commercial strategy 


